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How to use tags?

■ The 80/20 Rule
80% of a company's annual revenue comes from 20% of its customers. 

Who are your key customers?
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Tags-Focus Marketing

■ Apply various characteristic tags to customers without the need to type keywords to search for 
customers. Utilize tag groups to easily achieve precision marketing.
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Tags-Focus Marketing



VIP 
Customer
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Tags-Focus Marketing



■ Graphic Analysis of customer attributes
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Tags-Focus Marketing



■ Quickly select target customers based on purchasing behavior, consumption amount, etc.
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Purchase Behavior

Filter according to purchase amount

Customer Database and Tag Filtering
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Customer Database and Tag Filtering



■ Find your 
VIP Customers 
with ease
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Purchase Analysis - Based Marketing
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Scenario: Focus marketing based on customer 
preferences for coffee beans

Success Story: Idou.com 愛豆網

Industry Category: E-commerce



Idou.com
■ Customers are treasures.

■ Want to conduct segmented 
marketing: white-collar 
workers, corporate 
executives, premium users, 
and family users.

■ Planning for segmented 
marketing with refined 
customer service but 
lacking a comprehensive 
tool.
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Founder: "We are currently working hard to rapidly import these member data into VIdegree, 
categorizing them in detail into VIP, corporate groups, coffee enthusiasts, schools, overseas, 
and other label groups. This allows us to employ different marketing strategies based on the 
diverse characteristics of our customer segments." 12
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Detailed recording of customer product purchases

■ Tagging to record customer preferences for product types and sending EDM (Electronic Direct Mail)

■ Including a trial pack when shipping (Buy 10, Get 5 Free)
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Idou.com

CEO Fruity 
Preference Executive Roasted 

Preference



No longer spending a fortune on advertising, CRM boosts idol fan network performance.

Monthly revenue increased from 4,300 to 430,000 NT dollars.
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Scenario: Use the CRM tag function to 
summarize and classify tens of 
thousands of customers

Success Story: WasangShow
Industry Category: Cultural and Creative Industry
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WasangShow

"Vital CRM’s tags really did a great job! It's like a 
classification feature that allows flexible settings based on 
one's needs. For example, categorizing customers by 
various criteria such as store locations, membership 
levels, product types, or gender. It makes it easy to 
organize thousands or even millions of customer data 
entries according to different categories, allowing us to find 
the most valuable customer segments in a 
multi-dimensional way," praised Derla.
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Thank You!
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